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Abstract

The objective of this study In order to study the causes of the decline of
customers each year and propose ways to increase the number of new customers in the
area of the Bank for Agriculture and Agricultural Cooperatives, Kut Din Ji Branch, Na Klang
District, Nong Bua Lam Phu Province .This study uses demographic theory concepts.
Satisfaction theory, Consumer behavior Marketing mix, cause and effect chart. The
sample group consists of 15 existing customers using existing banking services and
general public groups that have never used banking services, totaling 15 persons, totaling
30 persons. Analyze data with statistics, frequencies, percentages and use of theoretical
concepts in descriptive forms.

The study found that In order to find the cause of the problem of decreasing the
customers each year. that The researcher collected data from 30 existing customers and
general public. order to be aware of the different trends in attitudes and behaviors of
consumers, tastes of consuming products and know the needs of customers, and the
marketing mix that influences their decision to use the service, and apply to become a
new customer of the bank. From the interview with the said customer, he researcher
brought the interview results to brainstorm. Meeting the branch team to link up, create a
cause and effect plan to show the cause of the problem by using the 4M 1E are factors
in order to identify the various causes and Analysis results of various factors affecting the
number of new customers.The problem of decreasing the customers each year. Caused
by the main reason is the inadequate public relations of the bank. Causing farmers and
the general public to not know the bank's information. Therefore do not come in to
contact, apply to become a new customer of the bank.Together with a small number of

employees And the products that provide a variety of services, causing the staff to not
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understand the products and unable to recommend products to farmers and the
general public to understand.

The most appropriate solution suggests that the branch should plan to develop
human resources to drive the procurement of proactive public relations channels for
customers. Plan for public relations and provide consultation and consultation closely in
every village. Every district continuously To create awareness Forward news Build trust
with customers Impress and use more banking services. As a result, the operating results
are in line with the target.

Keywords: Customer, New loan service, Bank for Agriculture and Agricultural

Cooperatives.
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